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better rest by jobri®

corporate identity

overview

Launch the new Better Rest
Adjustable Bed by Jobri. Introduce
the product to the home furnishing
market, adjustable bed retailers and
consumers.

project goals
Provide 3-5 logo concepts with
colorway options for brand.

results

+ 3-5 logo concepts following the
established Jobri corporate colors

+ Brand designed to be flexible for
developing the identity of future
product lines such as BetterNeck,
BetterBack, SpineReliever.

+ Refresh the Jobri identity using the
new design standards developed
for the Better Rest product line
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COMPLETE COMFORT

Now you can sleep better and feel better...

The BetterRest Adjustable Bed is the ideal so
more comfort and a good night’s rest. This lu
positions you for relaxation and sleep, with t
benefit of a gently rolling massager that rela
muscles and soothes pain.

Restful sleep is a critical part of a healthier |
many people have difficulty obtaining the im
rejuvenation they need. Whether you have
condition or just want more comfort this ny

adjustable bed is an amazing asset to your | ==

the quality of your life for years to come.

by Jobri

JJc?bri(@

520 North Division Street, Konawa, OK 74849
800.432.2225 www.jobri.com

applicaiton concepts.
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an experience design company
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Building Relationships, Designing Experiences
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customer | experience | design

SHIFTIFOCUS

improving customer experiences

branding concepts. *all examples shown are personal concepts presented to the team

chief dreaming officer

team branding design

overview

Rename and rebrand the existing
company Chief Dreaming Officer.
Working with a design team, develop
concepts that are professional,
customer oriented, and show

the character of the company’s
president, Kurt Ling.

project goals

Provide 3-5 logo concepts per
company name as well as tagline
suggestions and colorway options.

results

+ Concepted 6 potential names and
tested each in a comparison matrix

+ 3-5 logos per name

+ Building team dynamics and
concept sharing
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Kurt Ling

president, Founder

ph: 770.773.0440
e kurt@customerk'\net'\cs.com

950 Gunter court | Alpharetta, GA 30022 | www.customerkineticscom

business card concepts.
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folder and stationary concepts
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branding concepts. *examples shown are personal concepts presented to the team

iInnovative retail group
team branding design

overview

Rebrand the existing company
Innovative Retail Group. Working
with a design team, develop
concepts that update their existing
logo to a more modern design.

project goals

Provide 5-6 logo concepts and
colorway options. Include concepts
that use Innovate Retail for potential
renaming.

group results
« Concepted and revised 12 potential
directions for icon treatment

personal results

+ Brought into design process after
kickoff for icon development and
treatment

* Introduced new designs in the
second phase of design to push the
existing concepts further

+ Suggested new colorway options
to refresh the existing pallet



